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Situation Analysis 

How do you garner community support for a $65 Million Dollar Capital Project which includes a new state-of-

the-art library, at a time when many people felt that libraries were obsolete?  
 

That was the task the City of West Hollywood’s Public Information Office faced in the height of one of the 

worst recessions since World War II. To further complicate matters, technology such as the e-reader and the 

launch of the iPad caused many to predict that the digital age would wipe public bookshelves clean and perma-

nently end the centuries old era of libraries. 
 

The West Hollywood Park Master Plan was approved by City Council in 2004. After years of planning, the 

City broke ground on Phase I of the West Hollywood Park Master Plan on June 1, 2009 as a part of the City’s 

ambitious 25th Anniversary Capital Project.   
 

One of the major components of the 25th Anniversary Capital Project was the implementation of Phase I of the 

West Hollywood Park Master Plan which included development of the new West Hollywood Library, City 

Council Chambers and public meeting room, CATV facilities, 2.5 acres of expanded parkland and open space, 

new tennis courts and 400 parking spaces in two municipal garages.  
 

Community support was particularly important for the West Hollywood Park Master Plan. With a strong     

activist community, it is not uncommon for unpopular projects to be blocked or delayed for years. In addition, 

strong public support would assist the nonprofit West Hollywood Library Fund in hitting its $10-million goal 

for private donor gifts. The project was to be paid for with a combination of reserves, federal stimulus bonds, 

parking funds and donor funds.  
 

Research 

We developed our efforts based on insights gained from primary and secondary research, through community 

meetings, focus groups, stakeholder interviews, local media stories, previous General Plans, and a working 

West Hollywood Library Advisory Committee, the project architect MDA Johnson Favaro and the County of 

Los Angeles Public Library. 
 

Research showed that:  
 

 Numerous public surveys were conducted, and an improved library was always high on the public’s list. 

The original 5,100 square foot library built in 1959, was insufficient to meet the needs of a growing com-

munity of 35,000. The building flooded during rain, causing black mold on the walls and ceiling and books 

to mildew. In addition, the facility was too small to house the library’s book collection. Many residents de-

scribed the original library as “cramped.”  
 

 During a time when other Los Angeles area libraries were cutting back on staff members and operating 

hours, the $65 million construction price tag, as well as operating costs were the biggest concern for    

community members and residents.  
 

 Community members and residents were very concerned about breaking ground on a large capital project 

during a major recession.  
 

 Increase parking in the busy, metropolitan area was a priority for both community members and local  

business owners.  
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Planning 

Multiple initiatives aimed at reaching residents, business owners, community members and members of the 

media were launched in early 2008. The citywide newsletter, “Highlights,” an online media kit, social media 

activation, citywide bus shelter ads and earned media were used to broaden the reach of these campaigns.  
 

We aimed to deliver on the following key objectives: 
 

Objective #1: Increase support and engagement among West Hollywood residents and business owners of the 

new West Hollywood Library (and West Hollywood Master Plan) by increasing library card ownership, library 

attendance and internet use.  
 

Objective #2: Foster positive relationships with West Hollywood residents, and showcase the new project by 

hosting a Grand Opening and Dedication Ceremony of the new West Hollywood Library with a goal of at least 

5,000 attendees.  
 

Strategy  

Based on the research, the City’s Public Information Office knew that people would be supportive of the  

project if they knew of the benefits to come. The research helped form critical key messages and develop a 

plan with the following strategy:  
 

 Early in the process, raise awareness of the project’s community benefits, primarily that 400 additional 

parking spaces would be available for library users and surrounding businesses, as well as publicly availa-

ble community meeting rooms, an employment resource center, a first of its kind “LGBT archives,” and 

free, state-of-the-art technology available to the public.   
 

 Create a sense of “ownership” among the City’s “community activist bloggers” towards the new  

West Hollywood Library project by fostering early involvement and nurture this through project  

completion.  
 

 Educate the community about the City’s $85 million General Fund, and its history of fiscal responsibility. 

Frame the project as an investment in the community, and a gift for reaching 25 years of cityhood.  
 

Target Audience 

The City of West Hollywood also known as “The Creative City,” due to its rich history as a hub of entertain-

ment, dining, fashion, design and architecture, is home to iconic global destinations including the Sunset Strip 

and Santa Monica Boulevard the historic “Route 66.” This unique and diverse 1.9 square mile city has a popu-

lation of 36,000 people with the weekend population surging to 100,000 with a high of 500,000 visitors during 

special events.  
 

Target audiences for the campaign included:  
 

 City residents including seniors, members of the LGBT community, and families with teens or small  

children  

 City business owners specifically those impacted by construction or the addition of new, area parking  

spaces 

 Other “community members” including those who live West Hollywood adjacent and those who frequently 

visit West Hollywood for work or play  

 Potential donors  

 Members of the media, specifically “community activist bloggers”  
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Execution 

The campaign includes three approaches: in-depth relationship building events, grassroots outreach, and media 

relations.  
 

In-Depth Relationship Building:  

 

Media Tours - Perhaps the most successful component of the marketing/communications strategy were 

the series of five media tours conducted with small groups of reporters and community influencers and led 

by the project architects and project manager. Each media tour was customized based on the reporter’s 

publication, interest and beat. Following each tour a lunch catered by an area restaurant, took place on the 

Plaza at the new Library in which reporters were able to mingle with the project architects, project manag-

er and Public Information staff and ask additional questions not addressed on the tour. 
 

Community Events—On Monday, June 1, 2009, the West Hollywood City Council hosted a Ground-

breaking Ceremony for the 25th Anniversary Capital Project that was attended by members of the West 

Hollywood City Council, LA County Supervisor Zev Yaroslavsky, Los Angeles County Librarian Marga-

ret Donnellan Todd, Chris Bonbright, chair of the West Hollywood Library fund and more than 500 com-

munity leaders. The Groundbreaking Ceremony was located at the site of the new construction. The  

outdoor event was tented and meant to invoke a celebratory feeling.    
 

On Monday, March 1, 2010, the West Hollywood City Council hosted a Topping Out Ceremony for 25th 

Anniversary Capital Project.  

 

In 2010, the City celebrated the completion of Phase I of the West Hollywood Park Master Plan and the 

opening of the New West Hollywood Library. In preparation for the Library opening, the City joined  

forces with the Museum of Contemporary Art (MOCA), Vanity Fair and Cadillac to develop iconic street 

art murals by Shepard Fairey, RETNA and Kenny Scharf.  
 

The City of West Hollywood, hosted the Dedication and Grand Opening of the new West Hollywood Li-

brary on Saturday, October 1, 2011, which featured celebrated author Jackie Collins as a special guest 

speaker and attracted thousands of attendees. 
 

Grassroots Outreach:  
 

Event Booths—The City set up a Capital Project information booth at all community events including the 

annual Book Fair and bi-monthly City Council meetings. 
 

Newsletter— The City’s biannual newsletter  “Highlights” has a distr ibution of 35,000 and is deliv-

ered to all city residents and business owners. It is one of the primary sources of information in the City. 

We used this tactic to keep community members updated regarding all phases of the project’s construction. 
 

Social Media – Social Media including Facebook, Twitter  and Flickr  were used to engage and inter -

act with the members of the West Hollywood community regarding the project. Photos were posted on Fa-

cebook regularly and during the opening of the new West Hollywood Library we featured live tweeting 

and photos of the event. 
 

Advertising/E-Advertising—Advertisements took place in local newspapers including the Beverly Press, 

West Hollywood Independent, Frontiers and Panorama. In addition, we ran several poster sized advertise-

ments on bus shelters throughout the City and an online ad with the Lesbian News and a banner advertise-

ment on Facebook. 

 

- MORE— 



Media Relations:  
 

Media Kits - The media kit contained specialized news releases highlighting various aspects of the project  

including technology; children’s and teens’ area; green/sustainability; and the LGBT literature and history  

collection. Also included in the media kit was a fact sheet on the project, bios for the project architect,      

project manager, County Librarian and more. 
 

Online Media Kit – The online media kit mir rored the hardcopy media kit and provided media with 

a 24/7 resource for the project. In addition, the online media kit provided a link to video updates, down-

loadable photos via Flickr, and all press clippings on the project. 
 

Evaluation 

The team exceeded its goals for the community relations campaign: 
 

Objective #1: Increase suppor t and engagement among West Hollywood residents and business 

owners of the new West Hollywood Library (and West Hollywood Master Plan) by increasing library card 

ownership, library attendance and internet use.  
 

 During the Grand Opening of the West Hollywood Library and following weekend, more than 1200 

 new people signed up for library cards.  
 

 In a five month period following the Grand Opening and Dedication of the new West Hollywood          

 Library, the number of new library cards issued to adults increased by 650 percent; the number of     

 visitors entering the library is at more than 111,000 and on track to more than double the         

 previous year’s attendance numbers; and public internet access is up 150 percent.   
 

 Increased new West Hollywood Library Facebook fans by 300% 
 

 Increased new West Hollywood Library Twitter followers by 200% 
 

 The Online Media Kit was accessed more than 1,300 times during a four month period. 
 

 West Hollywood Library collection on Flickr.com was viewed more than 9,000 times over an eight 

 month period. 
 

 Story placements generated an advertising equivalency of $302,457.53. 
 

 95% positive media coverage of project with slight criticism contained to a handful of community        

 activist/bloggers. More than 40 reporters from national and regional media outlets attended a series of 

 four media tours of the new West Hollywood Library generating more than 60 major story placements 

 with national and local media including several stories in Los Angeles Times, HuffingtonPost.com, 

 CurbedLA.com, KNBC as well as ESPN.com, local television, radio and more. In addition, countless 

 smaller blogs and publications wrote favorable stories regarding the architecture and public art.  
 

 Objective #2: Foster  positive relationships with West Hollywood residents, and showcase the new 

project by hosting a Grand Opening and Dedication Ceremony of the new West Hollywood Library with a 

goal of at least 5,000 attendees.  

 

 Secured West Hollywood adjacent resident, and best-selling author Jackie Collins as the guest speaker 

 for the Grand Opening and Dedication of the new West Hollywood Library. 

 According to estimates by the West Hollywood Sheriff’s Department, more than 5,000 guests            

 attended the Grand Opening and Dedication of the new West Hollywood Library. The attendance was 

 20% greater than the expected for the event. 
# # # # 



 

 

MEDIA MATERIALS 



 

 

COMMUNITY EVENTS 



2009 West Hollywood Capital Project Groundbreaking Ceremony with West Hollywood Councilmembers  

2010 Topping Off/ Beam Signing Ceremony  



 

MEDIA TOURS 



 

ART INSTALLATION 

Above: Shephard Fairy installing his mural on the West Hollywood Park 5-story parking garage. Below 

left to right: Kenny Sharf and RETNA working on their murals for the West Hollywood Library.  



 

LIBRARY GRAND OPENING &  

DEDICATION  



 

SOCIAL MEDIA 

 Increased new West Hollywood Library Facebook fans by 300% 

 

 Increased new West Hollywood Library Twitter followers by 200% 
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Vanity Fair and Cadillac Partner With MOCA to  

Sponsor Public Murals Project in West Hollywood 
 

WEST HOLLYWOOD, AUGUST 10, 2011 - The three public murals displayed on the exterior walls of the 

new West Hollywood Library are the fruits of an innovative collaboration between Vanity Fair and Cadillac in 

partnership with The Museum of Contemporary Art, Los Angeles (MOCA), and the City of West Hollywood. 

Underwritten by Cadillac, the project, known as “The West Hollywood Library Murals,” features work from 

three of the biggest names working in the visual arts today: Shepard Fairey, Retna (a.k.a. Marquis Lewis), and 

Kenny Scharf. The official unveiling is slated for October 12, 2011.  

“The West Hollywood Library Murals” is an extension of MOCA’s wildly popular “Art in the Streets” exhibi-

tion on view at The Geffen Contemporary at MOCA until August 8, 2011, which traces the evolution of graffi-

ti and street art from the 1970s to the global movement it has become today. Renowned photographer David 

LaChapelle will capture the artists and their murals for a featured custom portfolio, presented by Cadillac, 

scheduled to run in the November 2011 issue of Vanity Fair (on sale nationwide October 11, 2011).  

For Cadillac, trusting in and persistently following its creative instincts was the notion that led the brand to 

champion this extraordinary project. Indeed, there is an authentic convergence point between Cadillac’s core 

messaging and these artists—recognizing risks as opportunities is a hallmark of the Cadillac brand, just as the 

street artists, through their work, break down and rebuild new paradigms every day. To further this connection, 

Cadillac provided each artist with points of inspiration based on the core tenets of its ideology: uniquely Amer-

ican, bold creativity that surpasses expectation, and daring ingenuity that breaks all boundaries. Vanity Fair, as 

cultural arbiter, connected the iconic car brand with MOCA and the artists, a partnership that will result in 

three powerful works of art that will enrich the City of West Hollywood and the experience of every member 

of this diverse community.  

 

ABOUT THE ARTISTS:  

Retna:  

Marquis Lewis, a.k.a. RETNA, began writing graffiti as a child, and by high school, he was a member of the 

storied graffiti crew LTS (Last to Serve) and executing pieces that broke with graffiti conventions, incorporat-

ing mixed media, drips, and nods to calligraphic traditions from around the world. In the early 2000s, RETNA 

started painting on advertising posters and developing his calligraphic work in screenprints, in textile design, 

and on furniture. RETNA’s loose, painterly brushwork simultaneously recalls ancient writing from Mayan, 

Egyptian, Hebrew, Chinese, and Japanese traditions as well as Los Angeles’s cholo writing, combining these 

influences to form his own contemporary take on graffiti.  

 

Shepard Fairey:  

As a 19-year-old Rhode Island School of Design student, Shepard Fairey showed a friend how to make a sten-

cil, using an image of wrestler Andre the Giant as a tutorial. The resulting “Andre the Giant has a Posse” stick-

er was initially an in-joke between Fairey and his skateboarder friends, but after he put the enigmatic image 

around Providence, public interest was piqued. He began a street campaign of stickers, stencils, and posters, 

posting the Andre image whenever he traveled  

http://www.weho.org/city-hall/city-departments-divisions/assistant-city-manager/innovation-and-strategic-initiatives/25th-anniversary-capital-project/new-west-hollywood-l


and mailing stickers to friends and fans in other cities. Inspired by the use of slogans in John Carpenter’s 1988 

movie They Live, Fairey paired the command “Obey” with images from tabloids to produce an iconic combi-

nation that has since been reworked in countless other forms. In 1995, Fairey introduced the “Obey Giant” face 

icon, an abstraction of the wrestler’s face, and used it as the core image in his street poster campaign. The fol-

lowing year, he moved to the West Coast and began to exhibit his work in galleries, creating portraits of pop 

and counterculture icons in addition to his “Obey” iconography. His iconic “Hope” poster for presidential can-

didate Barack Obama brought the artist international fame. In 2009, the Institute of Contemporary Art in Bos-

ton mounted the first ever museum survey of Fairey’s work.  

 

Kenny Scharf:  

In the late 1970s, Kenny Scharf studied at the School of Visual Arts in New York, where he was exposed to 

subway graffiti and the downtown art scene. He began to work in spray paint, combining it with the traditional 

media he used in art school. Scharf graduated from SVA in 1980, and a year later he was given a solo show at 

the famed FUN Gallery in New York. He became one of the principal figures on the East Village art scene, 

painting both in the streets and for galleries such as Tony Shafrazi, which showed Scharf’s work in 1984. The 

following year, the Whitney Museum of American Art included Scharf in its biennial. Scharf’s cartoonish ren-

ditions of Jetsons and Flintstones characters, distorted into lava lamp–like shapes and floating on wild, outer-

space backgrounds, are often painted on huge, wall-sized canvases. His aesthetic has lent itself to popular ap-

plications, as well, including nightclub and restaurant décor, clothing, toys, and album covers for pop groups 

such as the B-52s. Scharf recently returned to the streets of New York, painting a series of store grates with his 

signature characters and a large mural at the corner of Houston Street and the Bowery—a wall he first painted 

in collaboration with other FUN Gallery artists in the early 1980s.  

 

ABOUT CADILLAC:  

Cadillac has been a leading luxury auto brand since 1902. In recent years, Cadillac has engineered a historic 

renaissance led by artful engineering and advanced technology. More information on Cadillac can be found at 

media.cadillac.com.  

 

ABOUT VANITY FAIR:  

With its mix of muscular journalism, stunning photography, in-depth reporting, and memorable profiles of the 

movers and shakers of the age, Vanity Fair has become, by many estimates, the magazine world’s acknowl-

edged arbiter of modern society, power, and personality. Since Graydon Carter became editor in 1992, the 

magazine has won numerous awards, and has assembled a group of A-list contributors and expanded the mag-

azine’s mandate to cover politics, business, and world affairs. For more information, please visit 

www.vanityfair.com   

 

ABOUT THE MUSEUM OF CONTEMPORARY ART, LOS ANGELES (MOCA):  

Founded in 1979, MOCA’s mission is to be the defining museum of contemporary art. The institution has 

achieved astonishing growth in its brief history—with three Los Angeles locations of architectural renown; 

more than 14,500 members; a world-class permanent collection of nearly 6,000 works international in scope 

and among the finest in the nation; hallmark education programs that are widely emulated; award winning 

publications that present original scholarship; and groundbreaking monographic, touring, and thematic exhibi-

tions of international repute that  

http://media.cadillac.com/media/us/en/cadillac/news.html
http://www.vanityfair.com/


survey the art of our time. MOCA is a private not-for-profit institution supported by its members, corporate 

and foundation support, government grants, and retail and admission revenues. The Geffen Contemporary at 

MOCA is open 11 a.m. to 5 p.m. Monday and Friday; 11a.m. to 8 p.m. on Thursday; 11 a.m. to 6 p.m. on Sat-

urday and Sunday; and closed on Tuesday and Wednesday. General admission is $10 for adults; $5 for stu-

dents with an I.D. and seniors (65+); and free for MOCA members, children under 12, active military, jurors 

with I.D., and everyone on Thursdays from 5 p.m. to 8 p.m., courtesy of Wells Fargo. For 24-hour information 

on current exhibitions, education programs, and special events, call 213.626.6222 or access MOCA online at 

www.moca.org   

 

ABOUT THE NEW WEST HOLLYWOOD LIBRARY:  

After two years of construction and many years of planning, the City of West Hollywood is nearing comple-

tion of Phase I of the West Hollywood Park Master Plan which includes the building of the highly-anticipated 

new West Hollywood Library, City Council Chambers and public meeting rooms, CATV facilities, 2.5 acres 

of expanded parkland and open space, new tennis courts, and 400 parking spaces in two municipal garages. 

The City Council Chambers, which will accommodate more than 150 people, will also be used for special per-

formances and presentations. The new 32,000 square foot, LEED-certified West Hollywood Library will serve 

as the centerpiece of the West Hollywood community. It is designed to showcase the City’s rich intellectual, 

literary and cultural diversity and provide a landmark facility for the community’s passionate commitment to 

lifelong learning. The Community Dedication and the Grand Opening of the new West Hollywood Library 

will be held on Saturday, October 1, 2011.  

 

––––––––––––––––––  

 

MEDIA CONTACTS  

 

VANITY FAIR  

Giulia Melucci, Deputy Director of Public Relations  

212.286.7844  

giulia_melucci@condenast.com   

 

Andy Gelb/Stephanie Samson, Slate PR  

310.461.0111  

andy@slate-pr.com   

stephanie@slate-pr.com   

 

CADILLAC  

Robyn Henderson, Cadillac Communications  

313.269.3256  

robyn.henderson@cadillac.com   

 

MOCA  

Lyn Winter, Director of Communications  

213.633.5390  

lwinter@moca.org   

 

Jessica Youn, PR Coordinator  

213.633.5322  

jyoun@moca.org  

http://www.moca.org/
http://www.weho.org/city-hall/city-departments-divisions/assistant-city-manager/innovation-and-strategic-initiatives/25th-anniversary-capital-project/new-west-hollywood-l
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New Library Boasts Green Certifiability and Sustainable Footprint 
 

WEST HOLLYWOOD - The new West Hollywood Library will be a landmark public facility designed to 

achieve a Leadership in Energy and Environmental Design (LEED) Silver rating and be a certified “Green 

Building.” During its construction, the library project has made as minimal an environmental impact as possi-

ble. After it opens on October 1, 2011, the library’s critically thought-out architectural design will continue to 

embrace sustainability as a key long-term goal.  

Among the many sustainable features of the new library are a photovoltaic system (solar power technology 

that uses solar cells to convert energy from the sun into electricity); use of low-emitting materials for paints, 

coating and carpeting; optimized-energy performance systems for lighting, heating and ventilation; sustainable 

vegetation; and the use of Green housekeeping products.  

The library’s cutting-edge solar power technology will collect energy that will be sold to Southern California 

Edison for use in its system. On all three levels of the library, windows allow natural light to flood in all day 

long, lessening the need for electricity within the building itself.  

As the library was being built, 96 percent of its construction waste was diverted from landfills, allowing for 

recycled use of the diverted materials. More than 25 percent of all construction materials have been sourced 

locally, lowering the carbon footprint of the project. The majority of wood used for the project is from renewa-

ble, managed forests. Another positive, low-impact environmental feature of the library is the use of low-

emitting paints, coating and carpets throughout its interior.  

Architecturally, the library seamlessly blends into the neighborhood in which it sits. It is built up, not out, with 

a creative and smart use of space and land. For example, tennis courts sit atop one of the parking areas — their 

nets and seating can be removed so that the area can double for event space that is graced with spectacular 

views of West Hollywood and adjacent areas. The drop-off motor court also can be closed off and used as 

event space. A large part of the library interior is free of support columns, so its floor plan is flexible so it may 

evolve with the growth of the library. A relaxing park with trees and drought-tolerant, sustainable vegetation 

sits atop a second parking area, an example of another wise use of space.  

After two years of construction and many years of planning, the City of West Hollywood is nearing comple-

tion of Phase I of the West Hollywood Park Master Plan, which includes the building of the highly-anticipated 

new West Hollywood Library. Phase I of the West Hollywood Park Master Plan is one of the major compo-

nents of the City’s 25th Anniversary Capital Project, which also includes development of the West Hollywood 

City Hall Automated Garage and Community Plaza Project and implementation of the Plummer Park Master 

Plan.  

Phase I of the West Hollywood Park Master Plan which includes the new West Hollywood Library, City 

Council Chambers and public meeting rooms, CATV facilities, 2.5 acres of expanded parkland and open 

space, new tennis courts, and 400 parking spaces in two municipal garages will be completed this fall. The 

City Council Chambers, which will accommodate more than 150 people, will also be used for special perfor-

mances and presentations.  

The 32,000 square foot, LEED-certified new West Hollywood Library will serve as the centerpiece of the 

West Hollywood community. It is designed to showcase the City’s rich intellectual, literary and cultural diver-

sity and provide a landmark facility for the community’s passionate commitment to lifelong learning. The 

Community Dedication and the Grand Opening of the new West Hollywood Library will be held on Saturday, 

October 1, 2011 from 10 a.m. to 2 p.m. at 625 N. San Vicente Boulevard in West Hollywood.  

- MORE— 
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The total cost to complete Phase I of the West Hollywood Park Master Plan is $64 million. The West Holly-

wood Library Fund, a non profit organization led by a volunteer board of community leaders, seeks to raise 

$10 million from individuals, corporations and foundations in support of the new West Hollywood Library and 

implementation of Phase I of the West Hollywood Park Master Plan. The campaign, LibraryPark, has raised 

nearly $7 million in donations to date.  

The West Hollywood Park Master Plan including the new West Hollywood Library was designed by architects 

Steve Johnson and Jim Favaro. They are the principals of Johnson Favaro, an architectural and urban design 

firm located in Culver City. The construction manager is Heery International. Dan Adams, a Senior Associate 

at Heery, is the Project Director. Adams is also a resident of West Hollywood. The General Contractor is W.E. 

O’Neil Construction Company.  

For more information, regarding Phase I of the West Hollywood Park Master Plan and the new West Holly-

wood Library, please contact Chris Worland, 25th Anniversary Capital Project Community Liaison, at (323) 

848-6511. For more information regarding the 25th Anniversary Capital Project, please visit www.weho.org/

capitalproject  
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City Council Meeting to be Held in New City Council Chambers 
 

 

The City of West Hollywood will hold its regularly-scheduled City Council Meeting in the City Council 

Chambers at the New West Hollywood Library on Monday, October 3, 

2011 at 6:30 p.m. The Monday, October 3, 2011 City Council meeting is 

the first to be held in the Council Chambers at the New West Hollywood 

Library.  

 

Parking will be available at the West Hollywood Park/Library Parking 

Garage at 625 N. San Vicente Boulevard (enter from Robertson Boule-

vard at El Tovar Place). Parking tickets will be electronically validated at 

the Council meeting.  

 

For more information, please contact the Office of the City Clerk, at (323) 848-6408.  

http://www.weho.org/city-hall/city-departments-divisions/assistant-city-manager/innovation-and-strategic-initiatives/25th-anniversary-capital-project/new-west-hollywood-l
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